
Fare la differenza con la 
CTV: insights e innovazione 
con l'aiuto della tecnologia



Objectivity

Transparency

Interoperability

Innovation

Largest independent DSP

> $9 billion 
media spend in 2023

3,000+ 
employees

36 offices in  

20 countries

Scaled global platform

Access to 

230+ 
data partners

Reaching more than

2.7 billion+ 
people globally

Buying in 

100+ 
countries

The Trade Desk 
is built on four 
key pillars

2009 founded 

2016 listed



The Trade Desk takes a truly objective approach to ensure 
your media is as effective as possible

We’re an advertiser 
demand-side platform 

(DSP) only.
We don’t own an SSP.

We represent the open 
internet versus walled 

gardens.
We’re inventory-agnostic.

We only represent

THE BUY SIDE.



AUDIO RETAILCTV

First to access PMP 
inventory

First to access

First DSP to launch 
Addressable linear TV

First DSP to run deals 
programmatically 

First to access 
The World Cup

First DSP to access 
CTV inventory

Access 100% broadcaster 
inventory

First to access Live Sports

First to access podcast 
inventory

First to access 
in-car audio in Europe

First to access connected car 
podcast inventory

DOOH

First DSP to support audio 
out-of-home

First global DSP

First and only DSP to 
access in France 

First retailer to white-label 
The Trade Desk DSP

First-to-market 
measurement integration

A first-to-market solution to 
unlock the power of Ocado 

retail data

Our independence enables more global 
first-to-market partnership than anyone else



CTV with 
The Trade Desk





La crescita della TV2.0 e del Programmatic

Valori in milioni di €

Fonte: Osservatorio Internet Media Politecnico di Milano.



Case studies



North America
500B+

Latin America
3B+ Africa

75MM+

Europe
13B+

Middle East
75MM+

Australia
5B+

Southeast Asia
200MM+

East Asia
6B+

Our CTV scale is unparalleled
Average monthly impressions 



Reach your audience on premium inventory at scale



A global CTV/OTT video marketplace

UK

Germany

France

Italy 

Spain

Netherlands 

Poland

Mexico

USA

India

Indonesia

Thailand

South Korea

Australia

Hong Kong

Singapore

UAE

Brazil



The Trade Desk is 
your single access 
point for CTV

CTV 
Marketplace

Minimize waste by using data to 
target the right audience

Improve consumers experience with 
frequency controls

Measure the incremental reach of 
CTV vs Linear

Tap into the largest premium 
inventory marketplace

*

*Coming Soon



Our identity graph helps extend 
authenticated reach

Household ID

Individual ID

Devices

Device IDs
Digital IDs

ID mapping

SSP DMP
ID 1234

Identity Alliance is a unified cross-device solution that 
optimizes the scale and precision of omnichannel campaigns

Key benefits of Identity Alliance:

Future-proofed ID Resolution: 
Graph is supported with other marketplace signals 
(e.g. IP, UID2.0 & RampID)

Insights across the customer journey: 
Measure the impact of your campaigns across every 
device

Improved Cross-Device reach & control: 
A unified person & household graph optimized to 
scale CTV campaigns



FIRST-PARTY DATA ACTIVATION

Onboard and activate your first-
party audiences Retarget and continuously engage:

• Offline audiences – e.g. from email lists – 
across the open internet

• Consumers who have engaged with your ads – 
e.g. video watchers, audio listeners,
and ad clickers

• Audiences who have shown an interest in 
your ads – e.g. site visitors and specific page 
landers

Create lookalike model segments to identify new 
prospects who share similar traits with your 
existing first-party audience

Brands’
First-party data

Onboard CRM data via

Import existing first-party 
data from an external 
DMP

Data collected via pixels and 
tracking tags

Campaign data

1st



5× 5×

= 20×

5× 5×

= 5×

DIRECT BUYING CAN LEAD TO OVER/UNDERSATURATION CONSOLIDATION WITH

Enhance the customer experience 
and drive efficiencies 

2× 1x 1x 1x



L’esperienza 
della media agency



Abilitazione tecnologica dell’Advanced TV. Percorsi

Controllo univoco degli indicatori 
di campagna (come reach & 

frequency)

Touchpoint aggiuntivo 
nell’omnicanalità

digitale

L’ingresso di dataset 
comportamentali amplia il ruolo 

della TV

Lettura centrale

dei KPIs

TV come 

digital fingerprint

Apporto 

People-based

La granularità della lettura 
facilita le analisi di terza parte

Misurazioni

beyond media



CTV. Il whitepaper di Adtelier
2022 → 2024. 100+ campagne con abilitazione tecnologica

31%
Advanced TV

con target behavioural

+90% 
Properties attivabili

in programmatic

2022

2024

81%
Campagne Total Video

(LTV + ATV)

1,92
Composizione media 

dell’household
(target digitale)

(1,12 … 3,34)



Linear TV & CTV. Convergenze
Delivery media oraria di tutte le campagne attivate su CTV
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Linear TV & CTV. Divergenze «Comportamentali»

Fasce orarie
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Esempio di delivery su campagna con target people-based «genitori»
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Delivery media oraria di tutte le campagne attivate su CTV
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Total video. Uno schermo, segmenti diversi

Reach complementare TV+ATV

0%

100%

18-24 25-34 35-44 45-54 55+

ATV. Efficienza per segmento

Delivery
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Segmenti demografici



L’Advanced TV nell’ecosistema cross-channel
Esempio di campagna retail

Digital Audio

To website

+ reach

+ frequency

Advanced TV

Audio

Display

LookAlike

Retargeting

delivery



Misurazioni In Stack. Brand Lift 
Best case. Food industry

94

Impact score

0 = lowest impact

50 = within average impact

100 = highest impact

Industry: food



Insights



CTV campaigns insight



Content Signals
Data available if broadcasters send content signals in the bid request

0-15

15.01-30

30.01-45

45.01-60

60.01-75

75.01-90

90.01-105

105.01-120

120.01+

Content Duration in Minutes

18%
37% 32%11% 56%

71% 63%

51%

68%
44%

100%

49%

RAI Play Mediamond
S.p.A. EB

ItaliaOnline EB Discovery Rai News Web MetUp SRL

Playback Type

MidRoll PostRoll PreRoll Undeclared

Seller A Seller B  Seller C Seller D Seller E Seller F

     

             

      

     

      

      

        

                

     

       

     

    

    

      

 

 

 

 

      

     

Top Content Genres
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46%

True
22%

Livestream

Content Rating

         

         

        

         

       

             

          

     

        

        

         

       

       

           

            

   

      

           

           

       

         

Top Content Series



CTV audience insights

PUBLISHER Mitele PlutoTV Rakuten SamsungTV Atresmedia LGADS TIVIFY

Mitele 0% 2% 2% 6% 0% 2%

PlutoTV 0% 1% 1% 0% 0% 0%

Rakuten 2% 1% 8% 0% 5% 0%

SamsungTV 2% 1% 8% 2% 0% 0%

Atresmedia 6% 0% 0% 2% 1% 1%

LGADS 0% 0% 5% 0% 1% 1%

TIVIFY 2% 0% 0% 0% 1% 1%

Total 12% 2% 16% 13% 10% 7% 4%
What interests do they have?

Technology & 
Computing

Arts & 
Entertainment

Books & 
Literature

What is their 
yearly income?

MALE – 35 



EMEA solutions to measure Connected TV

Incremental reach Brand lift Ad verification

In
te

g
ra

te
d

 in

T
h

e
 T

ra
d

e
 D

e
sk

Te
st

in
g 

 /
 I

n
 d

e
v

Ex
te

rn
al

Pr
ov

id
er

s

Footfall



Gain real-time insights into your consumers path to conversion 
in one consolidated platform

CTV

TOUCHPOINT 1

TAKEAWAYS 
From omnichannel 
reporting

Average no. of ad 
exposures before 
conversion

Channel effectiveness in 
driving conversions

Average no. of days 
taken for a user to 
convert

TOUCHPOINT 2

AUDIO

TOUCHPOINT 3

DISPLAY

TOUCHPOINT 4

VIDEO

DOOH

TOUCHPOINT 5



GRAZIE!
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